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Social Networking
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Social Networking focuses on building online communities of people who share interests 
and/or activities, or who are interested in exploring the interests and activities of others. 
Most social network services are web based and provide a variety of ways for users to 
interact, such as e-mail and instant messaging services.

Social networking has encouraged new ways to communicate and share information. 
Websites are being used regularly by millions of people. While it could be said that email 
and websites have most of the essential elements of social network services, the idea of 
proprietary encapsulated services has gained popular uptake recently.

The main types of social networking services are those which contain category divisions 
(such as former school-year or classmates), means to connect with friends (usually with
self-description pages) and a recommendation system linked to trust. Popular methods 
now combine many of these, with Facebook widely used worldwide; MySpace, Twitter
and LinkedIn being the most widely used in North America.

What is social networking?
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Facebook is a free-access social networking website that is operated and privately 
owned by Facebook, Inc. Users can join networks organized by city, workplace, school, 
and region to connect and interact with other people. People can also add friends and 
send them messages, and update their personal profiles to notify friends about 
themselves. The website's name refers to the paper facebooks depicting members of a 
campus community that some US colleges and preparatory schools give to incoming 
students, faculty, and staff as a way to get to know other people on campus.

The media often compares Facebook to MySpace, but one significant difference 
between the two websites is the level of customization. MySpace allows users to 
decorate their profiles using HTML and Cascading Style Sheets (CSS), while Facebook 
only allows plain text.

Facebook
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Put in as much 
information as you’d 
like. This information 
is for others who are 
trying to learn about 
you or to make sure 
you are the “Mark 
Smith” they are 
looking for. 

Facebook
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Additional contact 
information is 
completely optional.

Facebook
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While this is optional, it 
can help connect you with 
people from your past. 
You can search by 
graduating class or even 
by employer.

Facebook
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Find people that you know. You 
can type in their name or their 
email address and it will find 
people you are looking for.

Facebook
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Facebook

To upload photos, click on the “Photos” button on the left. If you are 
uploading a single photo, click “Upload Photos.” If you want them 
grouped, you need to create an album. That is a little different.
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To create an album of photos, click “Profile”
then on the “Photos Tab” then on “Create a 
Photo Album.

Once the album is created, you can add photos and edit the album.

Facebook
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End the sessionLogout

Find help on things related to FacebookHelp Center

If you have purchased game credits or 
advertising on Facebook

Credits Balance

Choose the settings for applications, such as 
games, you have enabled

Application Settings

Choose how public you want your informationPrivacy Settings

Edit setting such as notification preferences, 
e-mail address and password.

Account Settings

Add/Find/Remove peopleEdit Friends

Facebook
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Who should you friend? Some people adopt an everyone-welcome policy on Facebook and accept all friend requests; some 
only want real-world contacts in their friends list. In deciding on the right approach for you, bear in mind that the bigger your 
friend network is, the more application, event, chat session, and cause invitations you'll receive.

Easy on the updates. As on Twitter, oversharing on Facebook can be a problem. Every meal eaten, every TV show 
experienced, and every weather condition observed need not be the subject of a status update.

"Now, choose 12 friends..." It's fine if you want to take a "Which serial killer are you?" quiz. When you complete all of the 
multiple-choice questions, however, you'll almost certainly be asked to invite a dozen or so people to take the quiz, too; there's 
no need for this unless you think they'll really enjoy it. Look for a 'Skip this step' or 'Continue to result' button (in tiny type) 
somewhere on the page, click it, and you won't have to send invitations to anyone.

Beware of embarrassing photos. Resist the temptation to post every last photo from your birthday party on Facebook, 
particularly images that may cast your guests in an unflattering light. If you have any doubt, ask the subjects of any iffy pics in 
advance whether they'd mind your posting the shots; then abide by their wishes.

Tag lightly. The same thing goes for tagging: The people in a picture might not object to its being online as long as their names 
are not associated with it.

Or... untag thyself. It is no breach of etiquette to untag yourself from any photograph. Remember, though, that untagging is 
permanent: You can't be retagged to a photo once the tag is removed.

Ignore away. You are under no obligation to acknowledge a Facebook friend request, whether it comes from a stranger or from 
someone you know but don't want as part of your digital life. After all, you wouldn't be obliged to seat visitors at your dinner table 
if they showed up without warning at your house at 7 o'clock.

Facebook
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Twitter is a free social networking and micro-blogging service that enables its users 
to send and read each others' updates, known as tweets. Tweets are text-based
posts of up to 140 characters, displayed on the author's profile page and delivered to 
other users - known as followers - who have subscribed to them. Senders can 
restrict delivery to those in their circle of friends or, by default, allow open access. 
Users can send and receive tweets via the Twitter website, Short Message Service
(SMS) or external applications. The service is free over the Internet, but using SMS 
may incur phone service provider fees. 

Twitter
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Twitter
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Twitter
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Twitter
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On large social networking services, there have been growing concerns about users giving out too 
much personal information and the threat of sexual predators. Users of these services need to be 
aware of data theft or viruses. However, large services, such as MySpace, often work with law 
enforcement to try to prevent such incidents.

In addition, there is a perceived privacy threat in relation to placing too much personal information in 
the hands of large corporations or governmental bodies, allowing a profile to be produced on an 
individual's behavior on which decisions, detrimental to an individual, may be taken.

Furthermore, there is an issue over the control of data—information that was altered or removed by 
the user may in fact be retained and/or passed to 3rd parties. This danger was highlighted when the 
controversial social networking site Quechup harvested e-mail addresses from users' e-mail 
accounts for use in a spamming operation.

In medical and scientific research, asking subjects for information about their behaviors is normally 
strictly scrutinized by institutional review boards, for example, to ensure that adolescents and their 
parents have informed consent. It is not clear whether the same rules apply to researchers who 
collect data from social networking sites. These sites often contain a great deal of data that is hard to 
obtain via traditional means. Even though the data are public, republishing it in a research paper 
might be considered invasion of privacy.

Concerns
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Thank You

Any Questions??
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Internet Training

Questions? Praise?
Comments? Criticism?

We want to hear from you on about ALL of these.

NetTraining@netINS.net

Only with feedback can we improve.


